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FACTS

Asian American/Pacific Islander (AAPI) women are 3.9% of the US
Fopulation but only 0.5% of leads/co-leads in the top-grossing films
rom the past decade (Annenberg Inclusion Initiative, 2021).

AAPI women constitute 3.1% of the speaking characters in film

POSITIVE
REPRESENTATIONS
OF AAPI WOMEN
IN MEDIA

(Annenberg Inclusion Initiative, 2021).

*  60% of the top-grossing films of the last decade have zero AAPI girl/
women characters (Annenberg Inclusion Initiative, 2021).

o 3I.1‘V2009|f7<):haracters in television shows are AAPI girls/women (Chin et
al.,

*  64.0% of the top TV shows have no AAPI girl/women characters as
series regulars (Chin et al., 2017).

e AAPI women are often stereotyped as submissive, hypersexualized,
and exotic (TIEE, 2020). They often appear as the “Geisha Girl,”
“China Doll,” or “Dragon Lady” trope.

AAPI LEADS IN THE TOP 100 FILMS
BY GENDER, 2011-2021
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